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Audiences
	
Behaviors
	
Strategies
	
Activities
	
Indicators/ Results

	Individuals at risk.   Individuals at risk include community members who are exposed to mosquitoes, especially during the day in dengue “hot-spot” areas.   They are at risk of dengue because of exposure to mosquitoes during the day.   
At particular risk are:
· Teens and young adults, including students, 
· Factory workers, construction workers in urban areas, as well as 
· Plantation and forest workers in rural areas.   

	· Use ITN's, or other personal protection such as lotions, creams, coils to prevent mosquitoes from biting 
· Clean places around your home, community or worksite where mosquitoes like to breed or hide, 
· Empty water containers or cover them.   
· At-home care for mild cases
· Seek treatment for severe cases



	Based on qualitative research and needs assessments
Use combination of Interpersonal Communication through:
· influencers
· gatekeepers 
· providers, counselors and 
· community leaders 

Combined with:
·  limited Mass Media –
· Key messages and behaviors
· Counseling cards and communication materials
· Public Relations for news stories and features
· Social media including SMS phone panels

Materials for use through these channels to include:
· Booklets, 
· Counseling cards or flipcharts,
· Pocket guides and 
· Posters.  
· Television spots or News Alerts
	IPC Interventions by HCW’s and volunteers in community and workplace, worksites 
Improved counseling and referral at points of contact (pharmacy, providers), including use of job aids and availability of take-home materials
Mass Media: TV PSA or news bulletin(s)
Training of Journalists 

Development of SMS mobile platform for information sharing
	HCW’s have been trained and provided with materials
Materials (type and quantities) distributed through each of these channels and points of distribution
Different distribution points that have been enhanced through training and provision of materials where individuals can access information
Press coverage  and amount of broadcast time for key dengue messages
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	Secondary Audiences.  These include peers, “front-line workers”, such as HCW’s, community and malaria volunteers, and family members who can influence the primary audience through interpersonal communication and supportive action.   

	Key behaviors: They not only serve as conduits of information but also can assist to provide protection for the primary audience by providing protection (ITN’s, lotions, coils and sprays) and participate in clean-up of mosquito habitats in and around the home, community and workplace.    They can also provide home-based care and referral for treatment.
	Based on research and needs assessments

Provide training in counselling and interpersonal communication and support to initiate, encourage and sustain prevention and appropriate treatment among the primary audience

Key behaviours reflected in messages

Counselling cards, training and communication materials 

Social media for reporting and being kept up to date – new technology and access to up-to-date information

Public relations to heighten awareness and create an enabling environment through print and broadcast media coverage

Advocacy among HCW professional groups and government officials to support training and activities
Website as sources of information for up-date 
Peer education
	Training of health care workers, community volunteers and peer educators to improve their interpersonal communication skills plus provide them with counselling cards and other job aids and materials 

Training of community champions in mobile platform for information gathering and sharing (SMS, voice-interactive or WAP-based) 

Development of website and web links with partners

Development of advocacy materials, stakeholder meetings


	
Front-line workers have been trained in IPC skills and provided with materials and job aids, including flip charts, counselling cards and  booklets

Front-line workers have been trained in the use of SMS platform mobile technology

Media coverage of relevant dengue messages

Website(s) accessible by public and key partners to obtain dengue information and download research reports, messages, training and other print-ready materials
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	Influencers, gatekeepers, providers, local and district officials.  
1. Clinics, pharmacies and traditional providers.  
2. Business and factory owners, managers.  
3. School administrators and teachers.  
4. Village and Community Leaders. 
5. District Officials

	Provide information, counseling, and recommendations; disseminate materials and messages to primary audience.  
Encourage action at worksite,  school or community to eliminate breeding sites and encourage collective action
Facilitate proper care and referral for individuals with symptoms


	Provide training and support to providers, gatekeepers and community leaders to initiate and sustain community-wide action.  

Strategies will be research based and include:

· Advocacy to engage and inform gatekeepers, business and community and district leaders 

· Public Relations to provide community-wide support for mobilization efforts

· Web site for audiences to access print-ready materials, information and reports

· Materials to support these strategies  – such as point of service and purchase (pos, pop) materials, pamphlets, pocket guides, posters and  counseling cards 




	
Training of factory workers, construction workers and conduct follow-up meetings with work sites to disseminate 
communication materials and maintain visibility of key messages

Training and materials dissemination to educate private owners of drug stores and pharmacies regarding messages about prevention and treatment for free distribution to customers

Training of private sector health providers, such as traditional practitioners, and dissemination of informational materials to their clients, village health workers and other community leaders and volunteers. 

Implement SMS text mobile phone system to share information about dengue for use by HCW’s and community leaders (LWU)

	Key audiences have received training or orientation in dengue, including:
· pharmacists
· traditional providers
· business/factory owners and managers
· school administrators and teachers
· village and community leaders
· district officials 
Materials have been provided to these audiences and are available at variety of points throughout community

Media coverage of community –wide dengue activities and information

Key information and materials are web-accessible
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Policy Makers, National & Provincial Level

	Provide support and coordination from National level to local level.   
Key Behaviors: Provide authorization and prioritize dengue as community health issue, support multi-sectoral coordination

	
Advocacy and Coordination mechanisms to coordinate among key partners, provinces and municipalities

Research and dissemination, development and sharing of plans, practices and lessons learned
Advocacy materials for distribution to policymakers, such as brochures, case studies, research, best practices, Fact Sheets. Lessons learned  and FAQ’s



	
Stakeholder meeting

Information-sharing meeting, including provincial officials
Provide dengue liaison/ coordinator seconded to the Ministry of Health


	
Coordination focal point appointed and functioning, meetings have been held and materials produced




















AED MID-BCC Project 29 November 2010


AED MID

-

BCC Project 29 November 2010

 

 

AED 

–

 

MID

-

BCC 

 

Dengue Behavior Change and Communication Strategic Framework

 

November 2010

 

 

 

 

 

Audiences

 

 

Behaviors

 

 

Strategies

 

 

Activities

 

 

Indicators/ Results

 

Individuals at risk.

   

Individuals 

at risk include community 

members who are exposed to 

mosquitoes, especially during the 

day in dengue “hot

-

spot” areas.   

They are at risk of dengue 

because of exposure to 

mosquitoes during the day.   

 

At particular risk are:

 

·

 

Teens and young 

adults, 

including students, 

 

·

 

Factory workers, construction 

workers in urban areas, as well 

as 

 

·

 

Plantation and forest workers 

in rural areas.   

 

 

·

 

Use ITN's, or other 

personal protection such 

as lotions, creams, coils 

to prevent mosquitoes 

from biting 

 

·

 

Clean places around your 

home, community or 

worksite where 

mosquitoes like to breed 

or hide, 

 

·

 

Empty water containers 

or cover them.   

 

·

 

At

-

home care for mild 

cases

 

·

 

Seek treatment for 

severe cases

 

 

 

 

Based on qualitative 

research 

and 

needs 

assessments

 

Use co

mbination of 

Interpersonal 

Communication 

through:

 

·

 

influencers

 

·

 

gatekeepers 

 

·

 

providers, counselors and 

 

·

 

community leaders 

 

 

Combined with:

 

·

 

 

limited 

Mass Media 

–

 

·

 

Key messages and behaviors

 

·

 

Counseling cards and communication 

materials

 

·

 

Public Relations 

for news

 

stories and 

features

 

·

 

Social media 

including SMS phone 

panels

 

 

Materials for use through these channels 

to include:

 

·

 

Booklets, 

 

·

 

Counseling cards or flipcharts,

 

·

 

Pocket guides and 

 

·

 

Posters.  

 

·

 

Television spots or News Alerts

 

IPC Interventions by HCW’s

 

and volunteers in community 

and workplace, worksites 

 

Improved counseling and 

referral at points of contact 

(pharmacy, providers), 

including use of job aids and 

availability of take

-

home 

materials

 

Mass Media: TV PSA or news 

bulletin(s)

 

Training of Journalists 

 

 

Development of SMS mobile 

platform for information 

sharing

 

HCW’s have been trained and 

provided with materials

 

Materials (type and quantities) 

distributed through each of these 

channels and points of 

distribution

 

Different distrib

ution points that 

have been enhanced through 

training and provision of 

materials where individuals can 

access information

 

Press coverage  and amount of 

broadcast time for key dengue 

messages

 

